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SHAHID GROUP
[

v Formed in 1983

v Super 99 Retail
v" Mind Digital IT Services

Newest Company In Group

v Manufacturing Units Across
India with more than 2500
Employees

v THE HOME STORE &
SABKA BAZAAR also built

and sold by same group

COMPANY HISTORY

STORE 99 LAUNCH

2007

Previously launched with the
name STORE 99. A price
point driven store similar to
the concept of dollar stores in
USA

www.super99.in

SUPER 99 RE-BRANDING
e

2017

Renamed the retail store
business to Super 99 and
Market 99 as management
split into 2 separate

companies



http://www.super99.in/

ABOUT SUPER 99

Super 99 has been around for more
than 10 years and is a very well-known
retail brand in India. The concept is
similar to the dollar-store concept in
USA. We have more than 65 locations
across India. Some of the categories
we have products in are as follows:

Kitchen & Dining
Toys & Games
Beauty

Snacks & Beverages
Stationery

Home Accessories
Gift & Décor
Bathroom

Ready To Wear
Baby & Kids
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The Products are not exhaustive but
illustrative in nature. Super 99 has carved a
niche for itself in the specialty retail store
segment with innovative and
contemporary products that are
affordable/high quality.

www.super99.in
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65+ Stores In India

SUPER 99 - NETWORK STRENGTH
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VR PUNJAB Fun Square Mall Wave Mall The Great India Place Indirapuram Metro Polis Mall UKRAS RMZ GalleriaMall Season's Mall Kagaz Nagar
Mall Mohali Sangrur Moradabad, UP  Mall Sector-18 Habitat Centre Rurdapur Krishna Nagar Bengaluru Magarpatta City Komaram Bheem
Punjab Punjab Noida, UP Ghaziabad Uttrakhand Delhi Karnataka Pune

UP Maharashira
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Paras Down The Elante  Omaxe Connaught  ASJ Grand Pentagon Mall Khandsa Road, V3S Mall Inorbit Mall  Kumar Pacific Mall Inorbit Mall

Town Mall Mall Place Mall Plaza Mall Haridwar Sector 10A Laxmi Nagar Bengaluru Shankar Sheth Hyderabad

Zirakpur, Punjab Chandigarh Greater Noida, Muzaffarnagar Uttrakhand Gurugram Delhi Karnataka Road Pune felangana
UP )= Maharashtra
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The Omax Mall TheMallOf  Ghumna Bazaar Supertech Times Square Padma City Mall VR Mall Polytechnic  Nanded Square Hyderabad Next
Patiala Amritsar, Farrukhabad Mall, Dehradun Kaithal Chennai Chowk Mall, Nanded Gallerig, Hitech
Punjab Amritsar, Punjab upP Uttrakhand Haryana Tamil Nadu Purnea Maharashtra City, Hyderabad

Bihar Telangana

/ ¢ ¢ ¢ Q ¢ \/ ¢ ¢ ’/

Fun Plaza Gaur CentfralMall  Z Square Mall Atlantis Mall Raghunath City Bokaro Mall VR Mall City Center Mall Seawoods Hyderabad Next
Multiplex Rajnagar Kanpur, UP Allahabad, UP Mall Almora Bokaro East Taluk Matigara, Siliguri
Kotkapura Ghaziabad, UP Uttarkhand Jharkhand Bengaluru West Bengal

Punjab Karnataka

lelangana

Haryana

Shoprix Mall
Meerut, UP

Mall Mumbai
Maharashtra

Hyderabad
Telangana
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Besfech Square Rave Moti Mall Shipra Mall The Opulent  Kailash Shopping  Triton Mega Vega City Mall  Vega Circle Mall
Mall Mohall Kanpur, UP Indirapuram Mall, Ghaziabad Arcade, Kotdwar  Mall, Jaipur Bannerghatta Road Siliguri
Punjab Ghaziabad, UP up Rajasthan Bengaluru West Bengal
Karnataka

Nagaram, Dingku Mall, Hyderabad
Road, Imphal Telangana
Manipur

Uttarkhand

Grand Central Galleria Punjagutia
Madhya Pradesh

Sigma Gift Plaza Sarath City Capital Cosmos Mall,

West Bengal
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inorbit Mall Palm Island
Vadodara Jammu
Gujarat Jammu &
Kashmir
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VR Mall LULU Mall
Surat Kochi
Gujarat Kerala

¢ '/

Alpha One Y Mall

Mall Thriprayar
Ahmedabad Kerala

Gujarat

¢ '/

TI Next Mall Hi LITE Mall
Indore Calicuit
Kerala

’ '/

Sobha City Mall
Thrissur
Kerala

Siliguri




SUPER99 - PRODUCT CATEGORIES
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SNACKS & BEVERAGES KITCHEN & DINING TOYS & GAMES BABY & KIDS FASHION ACCESSORIES
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BATH ACCESSORIES STATIONERY HOME FURNISHING HEALTH & BEAUTY GIFTS & DECOR

-

HOME CARE GARDENING TOOLS READY TO WEAR TOOL KITS & HARD WARE DISPLAY & PACKAGING
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SUPER 99 - EXPERIENCE




SUPER 99 - EXPERIENCE
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SUPER 99 - CUSTOMER EXPERIENCE

01

MEMORABLE

Integral to our business and
our values, we give a
memorable shopping

experience!

We create an exciting in-

04

IN-STORE SERVICES

store experiences

02

DELIGHTING PRODUCTS

We are dedicated to serving
our customers and
providing new product
ranges

www.super99.in

QUALITY CHECKS

03

FRESH INVENTORY

Serving our customers and
providing new product
ranges constantly

Stringent and continuous

attention is paid to high

quality always
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TECHNOLOGY SETS US APART

SUPER99 Y - 0 0090

= SHOP

& CORPORATE ORDERS 9 STORE FINDER 3 FRANCHISE % LANDLORD

Multi-device E-commerce enabled
website to drive in-store sales

DIWALI CATALOUGE

&04 Stores in incia Decounts On Corporate & Bule Ordors

KITCHEN & DINING TOYS & GAMES

Low Frao Hah Guaity Sudaf 10y For Super Kl

SNACKS

Q Snacks & Boverages

Look Separ AWy A

WE AR

Social Media engagement to
generate brand awareness

60+ STORES IN

DelhiNCR || Uttar Pradesh | Punjab | Haryana
Madhya Pradesh | Rajasthan | Uttrakhand
Mahacashtrs | West Bengal | Karnataka
Gujarat | Telangana | Manpar | Kerali
Tamil Nadu | 8har | Chandigarh

e Mobile application to empower
ol o R customers & enable customer
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SUPER 99 — RETAIL DESIGN

Super 99 reflects what our
customers expect from us
when they enter our stores

For all our existing and new
stores, we have shaped our
brand expression and given
a tailored design concept

A customer-friendly
environment is created in
our stores, paying
attention to every detail

02

04

06

The unique environment in
our stores is an essential
part of the overall customer
experience

Our aim is to provide the
highest standard of retail
design and environment by
applying the latest
international trends

Being an independent brand,
we are able to work with malls
and tailor our store design,
whilst always maintaining the
Super 99 identity




DISTRIBUTION NETWORK OPTIMIZATION ©

Centralized distribution center in
Faridabad

Centralized distribution to reap
benefit of scale and upcoming GST
regime

Reduction in cost and ability to
reach Pan-India through our wide
distribution network

www.super99.in
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STRENGTHENING CUSTOMER LOYALTY

y-B

Creating customer stickiness —
._m increase of brand & quality in products

Reducing customer acquisition cost
and helping optimize marketing
spends

Helping drive better customer

experience with analytics/data
which leads to superior
merchandise planning

www.super99.in
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SUPER 99

FRANCHISE OPPORTUNITIES




SUPER 99 FRANCHISE BENEFITS

If you have business expertise, if you love to sell and

if you believe in offering the best possible customer

service; The Super 99 franchise is for you.

We offer an internationally validated Retail franchise
formula. As a franchisee, you will receive a turnkey m

solution, world-class products, marketing, training and D:l
visual merchandising support.

We are always recruiting new franchisees to

expand our store network across India. Many
markets are still available and we welcome

interest from those with or without experience in
the Retail industry.

focusing on bringing customers into your store and ensuring that we
defend our strong brand position within the affordable Retail
segment.

We always do our best to help you create a profitable business by @

Support To Franchisee

X X N X

Location Selection
Market Studies

Store Opening Support
Operation Training
Marketing Strategies

New Product training




WHAT YOU NEED TO KNOW

The Store opening process once you

have been approved as a Super 99

franchisee is very easy.

v  The first step is to find the right
location for your store

v We will help you build your store
including the Interiors, signage,
merchandising and everything else
you need for a successful
business.

v The store itself should have a
area of at least 1500 sq. ft. ideally

v The store should have a wide
facade with space for an entrance

v  We will provide you dedicated
support for marketing and any

other things you need help with

It is important for us that you make the right
choice and that potential candidates
possess the qualities in order to be
approved as a Super 99 franchisee. Our
franchise team will be able to answer any
guestions you may have.

The Super 99 store concept aims to ensure
that the Super 99 brand is effectively and
uniformly exposed to consumers across all
markets. Our products and brand positioning
are unique to the market and we will support
you throughout your journey.




THE FRANCHISEE PROCESS

. As a Super 99 franchisee you will need some
initial investment to get the store up and
running

. The start-up cost will vary depending on the
size of the store and the necessary fittings

. Additional investments such as an initial sign-on
fee, legal expenses, opening stock etc. can also
be required

Also you need to ensure that you have adequate
operating capital

For more specific information about initial
investments, please contact The Super 99 office
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